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DETAILED ACTION 



Claim Rejections - 35 USC § 102 
The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a foreign country or in public 
use or on sale in this country, more than one year prior to the date of application for patent in the United 
States. 

1. Claims 1-12, 19-26, 28, 31-37, 40 and 45-48 are rejected under 35 U.S.C. 102(b) 
as being Anticipated by Chen US 5,991,737. 

1.1 Regarding claims 1 , 28 and 31 , Chen discloses a system and a method for 
providing automated consumer response to inquiries regarding public broadcasting and 
advertisements, comprising: 

a computer processing system 22 (figures 1 and 2); 

a content database (not shown) accessible by the computer processing system 
22 having stored responses corresponding to a plurality of consumer demand stimuli in 
at least to content categories (broadcasting and billboard advertisement) of demand 
stimuli (column 1, lines 4-1 1, 51-58; column 3, lines 35-41, 47-54, 65-67; column 4, 
lines 1-7, 42-60); 

the computer process system 22 having a real-time response system for 
receiving inquiries form a consumer through a telephone identifying the content 
category (column 3, lines 21-41; column 4, lines 9-17); and 
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the computer processing system 22 having means for correlating consumer 
inquiries received with response stored in the database so that the real-time response 
system returns to the consumer a real-time response (column 3, lines 47-64; column 4, 
lines 18-32). 

1 .2 regarding claim 2, Chen teaches that the content categories of demand stimuli 
includes external demand stimuli (column 3, lines 21-41). 

1 .3 Regarding claim 3, Chen teaches broadcasting stimuli (column 3, lines 21-35). 

1 .4 Regarding claim 4, Chen teaches broadcasting stimuli includes music and 
advertisements (column 3, lines 21-35). 

1 .5 Regarding claims 5 and 6, Chen teaches printed advertisement (billboard 
advertisement) as stated above. 

1 .6 regarding claim 7, Chen teaches broadcasting advertisements and billboard 
advertisements (column 3, lines 21-41). 

1 .7 Regarding claim 8, Chen teaches using a telephone to dial (identify) the content 
stimuli, and/or through an interactive voice response (IVR) system (column 3. lines 21- 
35; column 4, lines 61-66). 
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1 .8 Regarding claim 9, Chen teaches an IVR which inherently recognizes keywords. 

1 .9 regarding claim 10, Chen teaches returning responses to consumers (column 3, 
lines 54-62, lines 4, lines 18-29). 

1.10 Regarding claim 11, Chen teaches connecting a consumer with an advertiser 
(column 4, lines 24-32). 

1.11 Regarding claim 1 2, Chen teaches placing an order or service (column 4, lines 
24-32). 

1.12 Regarding claim 1 9, Chen teaches using a telephone for interfacing with the 
computer processing system 22 (column 3, lines 19-25, 54-62). 

1.13 Regarding claim 20, Chen teaches using a telephone, including touch-tone, for 
interfacing with the computer processing system 22 (column 3, lines 19-25, 54-62; 
column 4, lines 61-65). 

1.14 Regarding claims 21 and 22, Chen teaches using a computer for interfacing with 
the computer processing system 22 (column 3, lines 21-35). 
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1.15 Regarding claim 23, Chen teaches using a telephone (including touch-tone), a 
pager, a computer, a cellular phone for interfacing with the computer processing system 
22 (column 3, lines 19-31; column 4, lines 61-66). 

1.16 Regarding claim 24, Chen teaches selecting broadcasting advertisements or 
billboard advertisements (column 3, lines 21-41; column 4, lines 9-17). 

1.17 Regarding claim 25, Chen teaches supplying the computer processing system 22 
with category information, such as radio station ID or billboard ID (column 3, lines 21- 
41 ; column 4, lines 9-17). 

1.18 1 Regarding claim 26, Chen teaches interfacing with a telephone and a interactive 
voice response (IVR) system (column 3, lines 19-31; column 4, lines 61-66). 

1.19 Regarding claims 32-35, Chen teaches identifying a broadcasting advertisement 
or a billboard (non-broadcasting) advertisement (column 3, lines 21-41; column 4, lines 
9-17). 

1 .20 Regarding claim 36, Chen teaches that a consumer identities the demand stimuli 
includes broadcasting music and broadcasting advertisements, and the date and time of 
the inquiry (column 3, lines 21-35; column 5, lines 42-49). 
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1 .21 Regarding claim 37, Chen teaches sending a product identified to a consumer 
(column 3, lines 21-35; column 4, lines 24-29). 

1 .22 Regarding claim 40, Chen teaches that the demand stimuli includes 
advertisement (column 3, lines 32-41) and returning the response relating to the 
advertisement (column 4, lines 24-29). 

1 .23 Regarding claim 45, Chen teaches connecting a consumer to a service provider 
(column 4, lines 30-32). 

1 .24 Regarding claims 46-48, Chen teaches an interactive voice response system 
which inherently includes a voice recognition system for recognizing keywords. 



Claim Rejections • 35 USC § 103 

The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 



2. Claims 13, 14, 38, 39, 41 and 42 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Chen US 5,991 ,737 in view of Palmer et al. US 6,505,773. 
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Chen teaches a consumer's response to an advertisement, including obtaining 
benefits (column 4, lines 24-29), or logging onto an advertiser's web site (column 5, line 
66 to column 6, line 7), but fails to teach that the response for obtaining benefits 
includes a request for a redeemable electronic coupon. 

However, Palmer teaches that after viewing an advertisement, a consumer user 
may request a redeemable electronic coupon from an advertiser's web page (figure 2; 
column 3, lines 53-67; column 4, lines 1-13. 

Therefore, it would have been obvious to one of ordinary skill in the art at the 
time the invention was made to modify the Chen's reference with the teaching of 
Palmer, so that a customer would have responded to an advertisement by requesting a 
redeemable electronic coupon, because such a modification would a have enabled an 
advertiser to use electronic coupons to attract viewers of its advertisement. 

3. Claims 15-18, 29 and 30 are rejected under 35 U.S.C. 1 03(a) as being 
unpatentable over Chen US 5,991 ,737 in view of Cohen US 6,060,993. 

3.1 Regarding claims 15 and 29, Chen teaches a consumer's response to a billboard 
advertisement, and the response includes purchasing advertised products. Chen fails 
to specifically teach that the billboard advertisement is about a movie. 

However, Cohen teaches mobile billboard advertisements, and the 
advertisements include movies showing at a local movie theater (column 1 , lines 30-39). 
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Therefore, it would have been obvious to one of ordinary skill in the art at the 
time the invention was made to modify the Chen's reference with the teaching of Cohen, 
so that a customer would have responded to a movie advertisement by requesting 
information about purchasing a ticket (desire to attend a movie), because such a 
modification would a have enabled a billboard to advertise various products and 
services. 

3.2 Regarding claim 16, the modified Chen reference teaches attending a movie as 
stated above. 

3.3 Regarding claim 17, Chen teaches connecting a consumer 24 with a advertiser 
12 (column 4, lines 24-32). 

3.4 Regarding claim 18, as stated above, a consumer's response includes the 
purchase of a movie ticket. 

3.5 Regarding claim 30, Chen teaches using a telephone, a cellular phone and a 
computer for interfacing with the computer processing system 22 (column 3, lines 21- 
31). 
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4. Claims 27 and 43 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Chen US 5,991,737 in view of Rosenberg US 6,879,963. 

Chen teaches a consumer's response for purchasing an advertised product by 
providing an account number and received an acknowledgment about the purchase 
(column 4, lines 18-24). Chen further teaches using a computer for accessing an 
advertiser's web site (column 4, lines 66 to column 5, line 7), and placing an order which 
is not processed in real-time (column 5, lines 42-45), but fails to teach providing an 
email address to the advertiser for receiving the acknowledgment via an email 
message. 

However, Rosenberg teaches a method and system for delivering purchase 
information to a customer via e-mail (column 3, lines 3-40). 

Therefore, it would have been obvious to one of ordinary skill in the art at the 
time the invention was made to modify the Chen's reference with the teaching of 
Rosenberg, so that a customer would have provided his/her e-mail address in a 
response via a advertisers web site and received a purchase acknowledgment via 
email, because such modification would a have clarified the not real-time processing of 
an order stated in Chen. 

5. Claim 44 is rejected under 35 U.S.C. 1 03(a) as being unpatentable over Chen 
US 5,991 ,737 in view of Espejo et al. US 6,728,353. 
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Chen teaches that a consumer response for purchasing an advertised product 
and obtaining additional information through a retail source 20 (column 3, lines 44-46; 
column 4, lines 18-29). Chen fails to explicitly teach providing a consumer the address 
of the retail source 20 and the direction of how to get to the retail source 20. 

However, Espejo teaches providing a customer a store location with street 
address and directions (column 11, lines 18-24, 44-48). 

Therefore, it would have been obvious to one of ordinary skill in the art at the 
time the invention was made to modify the Chen's reference with the teaching of 
Espejo, so that a customer would have been provided address and direction of the retail 
source 20. The motivation for this modification was to provide a direction to a consumer 
so that the consumer would have been able to get to the retail source 20 to obtain 
advertised goods and/or services. 



Conclusion 

6. The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. 

a) Tognazzini, US 5,708,478. 

b) Mankovitz, US 6,253,069. 

c) Levyetal. US 6,505,160. 

d) Henrick, US 6,507,727. 

e) Deguchi, US 6,578047. 
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f) Crosby etal. US 6,628,928. 

g) Christensen et al. US 6,957,041. 

7. Any inquiry concerning this communication or earlier communication from the 
examiner should be directed to Simon Sing whose telephone number is 571-272-7545. 
The examiner can normally be reached on Monday - Friday from 8:30 AM to 5:30 PM. 
If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Fan Tsang, can be reached at 571-272-7547. The fax phone number for 
the organization where this application or proceeding is assigned is 571-273-8300. Any 
inquiry of a general nature or relating to the status of this application or proceeding 
should be directed to the receptionist whose telephone number is 571-272-2600. 

Simon Sing 
08/01/2006 
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